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Publish Date: 2Q 15 “The OTT video services marketplace continues its rapid rate of change, impacting

the video ecosystem across world markets,” said Brett Sappington, director of
research. “While TV Everywhere struggles to make an impact, OTT video services are
experiencing a boom. A variety of new players are entering the market, each seeking
to differentiate themselves and claim their share of consumer spend and mindshare.
How the industry responds to this change will ultimately affect the fundamental
structure of the video industry for years to come.”
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List of Companies

Amazon Nippon TV
Apple Noggin

AT&T Nolim Films
BBC Nordics
Belgacom Ooyala

Bell Media Orange
Blinkbox Overstock.com
Bouygues Telecom Piksel
Brightcove PlayStation
CanalPlay Presto Entertainment
CBS RCN
Chromecast Redbox

Cisco Rogers Cable
Coinstar Roku
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Com Hem
Comcast
ConTV

Cox Communications

CraveTV
Crunchyroll

CuriosityStream

Dailymotion

Deutsche Telekom

DIRECTV

DISH Network

DramaFever
Ericsson
Google
HBO

Hulu

Intel

Irdeto
iTunes
Japan
Kidoodle.TV
LOVEFILM
Magine TV
M-Go
Microsoft
MUBI
NAGRA
Netflix
NeuLion
Nickelodeon

RTL

Samsung
Screambox

Shaw Communication
shomi

Sky

Sling TV

Sony

Streampix
Suddenlink Communications
Swisscom

Talk Talk

Target Ticket
Tesco

TF1

TFOU Max
thePlatform

Time Warner Cable
TiVo

Tou.TV

TV Everywhere
Tvinci

Verizon

Vessel
Viaccess-Orca
Viaplay

Viasat

Videoload

Virgin Media
YouTube
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